OUTLINE
After being given 2 weeks ‘to get his head together’ by the
advertising agency he works for Jimjam (James) seeks solace with his
brother, a chaplain.
They set off together on a mission to use Jimjam’s marketing
knowledge and persuading skills to debunk psychics, clairvoyants and
other pseudo-science frauds.
However, as Jimjam reflects upon his life he draws a far more
controversial conclusion – that religion is the biggest fraud of all.
Has his life all been spin?

RATIONALE
This story is about having the courage to question deep-seated assumptions. The message is
‘challenge everything’. The film encourages the audience to question their own beliefs and to
really examine them. Does what I’ve been told all my life actually make sense to me? Or do I
go along with it just out of habit? Why must I have faith? Because you say I must?
The last few years have seen a concerted effort to ensure that we represent many faiths and
reflect the diversity of the UK. This story dares to ask – what of those that choose no faith?
Many people today are starting out on Jimjam’s journey and concluding that there is no God.
But they see no stories, no television, no characters that reflect/ If we conclude that religion
is the number one cause of unrest in the world today then this film is timely. Personally this
piece of television would make me proud of the UK TV industry – this would never be made
in the US. This is, to me, what we mean by cultural courage and supporting ‘minority’ views.
For me this project is a chance to get back to some bigger questions having spent the past 6
months creating a comedy series for the web.

SUPPORT
This project has received no funding so far but has received support and advice from:
•

Professor Richard Dawkins – holder of the Charles Simonyi Chair for the Public
Understanding of Science at Oxford University, Channel 4 broadcaster (Enemies of Reason /
Root of all Evil) and author of ‘The God Delusion’

•

Professional script reader (inc for the UK Film Council and Working Title) Danny Stack.

•

Commercials director Suki Singh
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The structure:
The structure of this story does not follow a linear timeline. Instead it is evidence based. We
see the moments in Jimjam’s life that have led him to make his conclusion. Ironically,
examination of a character from such a high level look and holistic view could be called a
God’s view of the narrative. To ensure the story remains clear the script uses a ‘time
diagram’ look. As a director this is a technique I have used before and interpreted in
numerous ways.

Below is a first draft storyboard mock-up using Photoshop.

Today: The pink car is in the car
park.

We slowly ‘pull out’ to begin to
reveal the time diagram.

We move ‘back in time’ between
two scenes, past the 30 years
label.

30 years ago: The two brothers
walk to school.

By showing how the scenes are interconnected (eg one
scene is set 30 years before the other) this design is
functional.
However, inspired by design illustrations commissioned
from American artist Darcy Ripley I now believe the final
version should be less sterile than my early draft and
more hand-drawn.
The benefit of this new hand-drawn approach would be
that it communicates that Jimjam is on an evolving and
‘living’ journey and not a pre-destined path.
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